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Getting Started with Eaagle Online

Log into your account

Go to www.eaagle.com and click on 3i@nin or type the following URL: http://eol.eaagle.com

Enter your login (i.e. the email address you used to create your account) and password.

Email :

Password :

Connection

Lost Password 7

Note:

- If you have forgotten your password, enter your login (the email address you used to create
your account) and click on “Lost Password”. An email containing your password will be sent
within minutes to the email address.

- If you have not validated your account (i.e : click on the link sent to you after account
creation), you may not be able to log in.

At this step, there are 2 possibilities:

- lyou have already created one or multiple projects, you reach a page that contains all

projects you previously created (see “Projects list”)

- If you connect for the first time, you will be proposed to create your first project (see “Your

first connection: create your first project”)

Please note that you can manage your account by clicking on this icon, located on the top right of
the screen. See details on how to manage your account in the “Manage your Eaagle Online Account”
section of this guide.
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Projects list

If you have already created projects, you may

- reach existing projects: click on file name and you directly reach the dashboard of the
project)

e prreos o

Vi =g L= Hppogrd fiorl Ceiea

LJ [FP—— = (=]
O —— I - |
0 : 1ARIE 173 B T (=]

. . . Create new PFOJECt
- orcreate a new project by clicking on the l | button.

Your first connection: create your first project

If you are creating your first project, the following screen appears: it enables you to upload the Excel
data file you intend to analyze.

L] it b

Ay i kY Bl i Bt

IMPORTANT: Your data should be placed in columns as shown in the below example, with a header
in the first row:

A B
TEXT AGE
Stella has just the right mix of notes to make it a truly sophisticated fragrance. 2534
The floral notes are very soft, and the peony stands out just a bit more than the

rose. The mandarin lends a sweet, citrus tone. The amber rounds evenything

out without being too powerful or musky. Stella makes a perfectly lovely day
fragrance, but it is also @ sensuous scent that can translate easily into the

2 |evening
3 |love it 3544
4 |feminine sweet 25-34

| was in the grocery store the other day when a man walked past me. He turned 35-44
around and walked back to t=ll me that | "smell EXCELLENT"! | had applied ONE

spray of Stella about four hours earlier. To me, that is a testament to everything

that is wonderful about this scent-YOU smell excellent, not your perfume! Itis

light and sweet and feminine and uses natural oils s it isn't cloying and

doesn't give people a headache. A little goes a long way and lasts forever. Love

it!l My signature scent, for sure.
Effortless Elegance 2534
This is my current favorite scent. It is elegant, smooth, and feminine. Itis also  35-44

o

one that carries well into different seasons for me, unlike some that are either

~

t00 light for Winter or too strong for Summer.
This Eau de parfum is delicious. It is not too "floral” butis feminine and sexy.  25-34

o

It lasts 3-5 hours on me. Wish it lasted longer, but would still buy again
1 love this fragrance SO much. Totally sensual. Lasts all day. The rollerballs are 35-44

w©

als0 very economical and convenient
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Full text data contained in each cell are named “VERBATIM” in the following guide.
Note:

e The Excel file can contain an unlimited number of columns.

e The first row is regarded as a header. If your Excel sheet's first row is not a header, the first
row will be regarded as header and its content will not be taken into account in the analysis.

e Data should be located in the first sheet of your Excel file. If your Excel file contains multiple
sheets, only the first sheet will be taken into account.

e Your Excel sheet should not contain blank columns between non-blank columns.

e Contact Eaagle support should your data be in a format other than Excel
(support@eaagle.com). Personalized solutions can be implemented.

You can find some examples of files by clicking on the following link:
http://www.eaagle.com/eol/help/en/examplesenglishlanguage.zip

Should you encounter difficulties, email your file for support to: support@eaagle.com .

Load your Data into Eaagle Online

Browse...

Load your Excel file by clicking on "Browse" :

When your file appears as shown below,

Upload your file

Selecta MS Excel file: | stella by stella mc cartneyxsx | | Browse. . |

) Upload
Click on and start the upload.

Note: Upload time depends on file size and the speed of your Internet connection. It may take from a
few seconds to a few minutes. File size is limited to 30 Mb: Contact support should you need to upload
larger files: support@eaagle.com .
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The below screen appears once your upload is complete:

Selact Columns

[ verbatim  [=
Nong [+ |
Mone

Verbatim
| Main property
Property

The first Column displays data that have been identified by Eaagle Online in your Excel file. 1 = first
column, 2 = second column etc.

If data are missing, check that you did not leave blank columns within your Excel File.
Column Title: Contains the headers of your Excel file.

Column Type: Lets you indicate the type of the information contained in your Excel file:
e Choose VERBATIM for the column that contains the textual data you intend to analyze (one
verbatim column is allowed);
e Choose MAIN PROPERTY for the column that contains the value you may choose for cross
analysis (one main property is allowed).

Launch Eaagle Online and Get Results

. Launch Eaagle
Once data are uploaded, click on: '=—=——= 2208, .

Analysis is now starting: computing... |

Depending on the volume of data to process, calculation may take from a few seconds to a few
minutes. DO NOT CLOSE YOUR BROWSER WINDOW UNTIL CALCULATION IS COMPLETED.

Once complete, the following “tag cloud” appears. The tag cloud displays relevant words found
across analyzed verbatim.

It also indicates the number of relevant words detected across verbatim.
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Data Proview

12135

relevant words.
st Qg e
SIeH " g
- stellg=*™
-

atnckenly

waal™ oV =
~scent’ e

i, favorite " .

bottle L

Assuming you have enough credit remaining in your account, click on % to access the

results DASHBOARD, as shown below:

9 Help

To 10 Topics iy
feminine sexy (11 %) 165N e rine (11.%)

rose time (11 %)
perfectround (11 %)

rase wall (1 %)
pertect night (12 %)
favorite new (15 %) s
rose just (13 %)
lastiong (13 %)
List 0¢ Top 10 JtLUSTRATED TORICS List 0 Tor 20 WORDS
Topic  Pertinenck Text 1295 Texts
favorta agg This is my now favonite, especially for summer. | love t 50 much that when | broke Ward Percentage =
new my bottle of i, | had 1o order a new one the next day. " -
1 just absolutely love this scentl | just wish that & lasted longer than it dos! But. | oo
fast 433 bought the smalled boltle 5o that il it in my purse for re-appkcation during the day wst 9.42%
tong Tm going to buy the skin sotensr in 3 jar 50 that | can fayer this scant. | hope that very 911%
this wil make it ast longer! rose 9.03%
m not sure what it s | don' like about this fragrance, but there's a strange metalkc o 0%
fase 427 990, a coolness to it that doasn s right wih me. | love o503 and | have a fewe
Just " other rose scents, but this one just confuses me_ | actually get lots of compliments. well 842%
on Stk vhe v .t o ) Y
Stellais a top sellng fragrance for a reason. It smells great. It a fagrance that can perfect 749%
parfoct 3¢ be worm all year round, and  never averpowers. s perfct for daytima, in an ofice. e
nght in the courtroom, in the boardroom, at the grocery store, at the playground . I's favoite
sexy 726%

815739 598035/ gete.ashulid= 269843239

Please note that:

- Your account is debited when you click the button.
- Your account is not be debited if you click the BACK button, nor if you open a previous

( @& MyProjects

project from your list of projects
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Eaagle Online Dashboard

N
@ MyProjects Dashboard Topics Waords Metrics Download Settings # Help
—~——

The Eaagle Dashboard appears just after you have clicked on * . The Dashboard displays
the main results in one single screen.

The Dashboard is divided into four sections:

e A donut chart displaying the Top 10 Topics identified across verbatim. See example below
(customer satisfaction survey with feedback on a specific perfume):

Top 10 Torics

feminine sexy (11 %) fresh clean (1 X ne (11 %)

rose time (11 %
( ) perfect round (11 %)

rose well {1 %)
perfect night (12 %)
favarite new (15 %)

rose just (13 %)
lastlong (12 %)

Note: Some verbatim may be related to multiple topics; therefore total can exceed 100%

e Alist of the Top 10 Topics, each topic being illustrated by its most relevant verbatim :

LisT oF Tor 10 ILLUSTRATED TOPICS

Topic Pertinence Text
favorite 488 This is my new favorite, especially for summer. | love it so much that when | broke
new : my bottle of it, | had to order a new one the next day.
| just absolutely love this scent! | just wish that it lasted longer than it does! But, |
last 171 bought the smalled bottle so that it'll fit in my purse for re-application during the day.
long : I'm going to buy the skin softener in a jar so that | can layer this scent. | hope that

this will make it last longer!

I'm not sure what it is | don't like about this fragrance, but there's a strange metallic
rose 497 edge... a coolness to it that doesn't sit right with me. | love roses and | have a few
Just : other rose scents, but this one just confuses me. | actually get lots of compliments

on Stella when | wear it, but for._

Stella is a top selling fragrance for a reason. It smells great. It's a fragrance that can
perfect be worm all year round, and it never overpowers. It's perfect for daytime. in an office,
night in the courtroom, in the boardroom, at the grocery store, at the playground... It's

perfect for date night. It's the__.

I've tried Stella many times and have tried to like it, but to no avail. The rose may
rose come through more on others than on me, but for the most part, this perfume tums
time into a piney smell on dry down that is reminiscent of masculine cologne. It must be

the amber that doesn't mix well with me. The...

feminine L

sexy 375  sexy, feminine

S 3.68 sofresh and so clean
clean
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e Atagcloud with the most frequent words across verbatim:

Q%Hsticqﬁg;g” keep
WO 2 yant

even
stay "
WE| I fabulous D':Sd uct

m*rce
on '
credverpowering new  ask favbemiiul

m’llasually first Sce n t

gift
sampler warm  good

_ day
am-aﬁhwery box chemistry
bu;r-'
lot . soft &
fragraiigent frggh oo m ]']
- year S %J "
alwar{qsh ; enough something Barbie ork
nice L a‘mﬁﬂf |
MRESAUTE e
? feminine really rose

thi@et . ample weal s

purchase = S€XHour

e Alist of the 20 most frequent words, with their occurrence percentage:

LisT oF Tor 20 WORDS

1295 Texts

Word Percentage M
great 9.58%
just 9.42%
very 9.11%
rose 9.03%
feminine 8.80%
well 8.42%
last 7.95%
perfect 7.49%
favorite 7.34%
SEXY 7.26%
long 7.10%
floral 6.95%
light 6.80%
time 6.33%
wear 6.10%
good 6.02%
fresh 533%
sophisticated 4. 79%
strong 4.63%
beautiful 4.48%
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Note: The first line indicates the total number of verbatim: in the above example, 1295.

Percentage indicates in what percentage of verbatim the corresponding word was found: in the above example,
the word “great” was found in 9.58% of verbatim.

If you have defined a “main property”, a list of values appears in the menu bar: select a value in the
list, as shown in the below example (age bracket: 45 to54 years old), to get a dashboard by value of

1317

18-24

25-34
—rosg35-44 i

-

Owver 54 "

the main property:

- The chart, word cloud and topics will show the results for the corresponding verbatim ;
- The Words list enables you to compare results between your chosen property (here, 188
verbatim from respondents between 45 to 54 years of age and all verbatim (1295 verbatim).

L1sT oF ToP 20 WORDS FOR 45-54

183 Texts for 45-54 1295 Texts for All
Woard Percentage v Percentage

just 11.70% 9.42%
rose 10.11% 9.03%
last 9.57% 7.95%
light 9.57% 6.80%
feminine 9.04% 8.680%
very 9.04% 9.11%
long 7.98% 7.10%
perfect 7.98% 7.49%
sample 7.98% 4.32%
sExy 7.98% 7.26%
best 745%

favorite 7.45% 7.34%
great 7.45% 9.58%
many T745% 3.86%
OVErpowering 6.91% 3.63%
beautiful 6.38% 4.48%
time 6.38% 6.33%
first 5.85% 3.24%
floral 5.85% 6.95%

e g [ g

Note: For information about ‘main properties’, see "What qualitative sorting possibilities are in
Eaagle Online?" (Page 29)
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Topics

@ MyProjects Dashboard e ‘Waords Metrics Download Settings # Help

This top menu provides access to additional topic results.

Widget

Tapics

Top 10 Topics
Top 10 IMustrated Topics
List of Topics

The widget provides a snapshot of the top 10 Topics. You can click on any topic to display
corresponding verbatim:

FRAGRAMCE FERFECT+

E
LOWVE FEMIMIME+
ry
L e LOUE SCEMT+
- re
PERFUME SCEMT+
N LOUE SHMELL+
e
FRAGRAMCE SMELL+
ry
STELLA PERFUME+ FRAGRAMCE GREAT+
FY E
LOUE UERY+
s

Copyright Eaagle 2010-2015 R8 Page 12



Top 10 Topics
Topics

Widget

Top 10 Mustrated Topics

List of Topics

This donut chart displays the top 10 Topics identified by Eaagle Online (this is the same donut chart
as on the Dashboard).

feminine sexy fresh clean
Very feminine

rose time Topic Percent

favorite new 14,97 %
last long 13,29 %
rose just 13,09 %
perfectnight 12,09 %
rose time 11,52 %
feminine sexy 11,50 %
fresh clean 1,13 %
very feminine 11,25 %
perfectround 11,16 %

perfect round

perfect night

favorite new

I e

rose just

last long

Note: Some verbatim can relate to multiple topics. As a result, total % may exceed 100%.
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Top 10 Illustrated Topics
Topics
Widget

Top 10 Topics

ot of Tomirs

This list presents the Top 10 Topics illustrated by their 10 most representative verbatim, sorted by
descending reliability order.

NOTE : The reliability of a verbatim indicates to what extent the verbatim best represents the topic.
Reliability is a relative value: if a verbatim has a reliability of 5 and another a reliability of 2,5, the first
verbatim is twice as reliable as the second.

Top 10 ILLUSTRATED TOPICS g
Topic Pertinenck Text Reliahility
favorite This is my new favorite, especially for summer. | love it so much that when | broke my bottle of it, |
4.88 2.00
new had to order a new one the next day.
favorite 488 my NEW favorite! 158
new
otk 4.88 My new favorite scent 1.58
new
favorite 488 | love this fragrance, though I'm not a huge fan of new perfumes this has got to be by far one of my 158
new : favorite modern fragrances! :
favorite 4.88 My new favorite fragrance 1.58
new
favorite 488 A new favorite! 158
new
[ 488  my new favoritelll 158
new
favorite 4.88 my new favorite perfume. 1.58
new
ok 4.88 my new favorite 1.58
new
favorite 488 MNew Favorite Frangrance 1.58
new
last | just absolutely love this scent! | just wish that it lasted longer than it does! But, | bought the
lon 433 smalled bottle so that itll fit in my purse for re-application during the day. I'm going to buy the skin 232
9 softener in a jar so that | can layer this scent. | hope that this will make it last longer!
:sﬁ; 4.33 My only wish is that it lasted longer, it will last about 1/2 a work day. 2.00
Note: Click on the Q icon to download the list in an Excel format.
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List of Topics
Topics Words
Widget
Top 10 Topics

Top 10 Illustrated Topics

List of Topics

This is the list of all topics identified across verbatim. The list is sorted in descending pertinence (i.e.:
relevance) order:

LisT oF TOPICS k:j

Topic Pertinence v

favorite new 4.88
last long 4.33
rose just 427
perfect night 3.94
rose time 376
feminine sexy 375
fresh clean 3.68
very feminine 3.67
perfect round 364
rose well 3.59
Just time 3.54
VEry nice 344
rose amber 344
perfect nice 3.39
perfect woman 3.38
just large 337
time favorite 3N
floral feminine 33

Tip: We recommend not paying excessive attention to topics with a relevance ratio below 1. It
indicates the topic is very weak across verbatim.

Qo

Note: Click onthe = icon to download the list in an Excel format.
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Words

@ MyProjects Dashboard Topics Words Metrics Download Settings @& Help

-0

This top menu enables you to get focused results on Words identified by Eaagle Online across
verbatim.

Tag Cloud
Words

Words List

The Word Tag Cloud displays the words identified across verbatim: The bigger the font, the more
frequently the word occurs across verbatim.

Click on any word to discover the verbatim containing this word in the right window

Note: In the below example, ‘occurrence’ refers to the number of times the selected word appears in
the corresponding verbatim ("sexy", in this example).

oop ™ @m%u Sexy

bit ugl\ J— mentn sz Occurrences Text
sweet Y christmas 1 Makes Me Feel Sexy
Ste"cé\e oung Udise ‘aﬁf 1 sexy
work keep 1 love at first sniff when i found it from a sephora catalog. very sophisticated and makes me
stay feel like a sexy grown woman!

defimitel=" light enough PO 1 timeless and suitable for all women, sexy and clean
rose g el This is my HG perfume. | only discovered it a short while ago, but | haven't been able to go
wonderful perfect 1 without it since. It is very feminine and sexy. The rose is nice, but not overpowering at all.
eal beautlfuTcﬁ%ﬁme a,n;luoan’\% (I:?En:r\?mt is that the staying power could be a little bit longer. | use the roll on as

great test

| got this in the Sephora scent sampler. and now | wear it every day! It's sexy but not

best umﬁpumhﬂsmephora night, 1 averwhelming, and somehow manages to smell both youthful and glamarous. | love it!
. B¥Red
favorite fresh ° 1 sexy, youthiul, light, feminine, glamorous
Tiusky body ago 1 lush, feminine, sexy
=, auen
floral od asire 1 Sexyl
col g reapplication otion g Stella by Stella McCartney is light and dark at the same time. Sexy and still lady like_ It is
,e bame 1 perfect for a summer fragrance. but | will probably where it year round. | was just looking for
sy samething not too sweet ar floral, but nat tao heavy. Aside from meeting that criteria, it has
use frgh .. new Y the added
Riryday
awfragrantd

Words List
Words

Tag Cloud

This is the entire list of words identified across verbatim, and their occurrences.

By default, the most relevant 100 words are listed.
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You may change this number in the settings menu. For example, if you select 200, the number of
words in this list will be 200.

This list reflects your settings, i.e. it takes into account the lexicons you may have applied (see the
lexicon section for more information about lexicons).

LisT oF WORDs \Hf:

1295 Texts

Word Percentage v Occurrences
great 9.58% 124 2 130
just 9.42% 122 3 145
very 9.11% 118 3 136
rose 9.03% "7 5 164
feminine 8.80% 114 1 114
well 8.42% 109 2 114
last 7.95% 103 3 116
perfect 7.49% a7 5 110
favorite 7.34% 95 2 98
sexy 7.26% 94 2 94
long 7.10% 92 2 97
floral 6.95% 90 2 96
light 6.80% 88 2 93

Percentage: % of verbatim in which the word appears at least once.
Occurrence: number of verbatim in which the word appears at least once.
Max: The highest number of times a word appears in one single verbatim.
Count: Total count of the word across all verbatim.

Note: Click on the " icon to download the list in an Excel format.
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Metrics

@ MyProjects Dashboard Topics ‘Waords Metrics Download Settings

This section provides various statistics on verbatim and words: Number of verbatim, total number of
words, and relevant words.

METRICS ON TEXTS AND WORDS

AGE Texts Words Words/Texts Relevant Words Relevant Words/Texts
1317 28 ira 13.36 167 596
18-24 287 6249 2177 2856 9.95
25-34 a7 6869 1715 4186 8.10
35-44 261 5947 2279 2702 10.35
45-54 188 4287 2280 1952 10.38
Civer 54 14 610 4357 272 19.43
All 1295 26336 2034 12135 937
NOTE:

Relevant words are those words identified that best represent the content of verbatim. Relevant
words can be frequent or rare: Rare relevant words do not appear frequently overall but only in a
limited number of verbatim where they are central (i.e., frequent in a limited number of verbatim and
not present otherwise.

Eaagle Online includes standard text mining tools and features, such as stop words removal and
lemmatization. Tools words (‘and’, ‘in’, ‘out’, ‘by’, ‘or’, ‘of’, ‘the’, etc.) are automatically excluded
from the analysis, as well as numbers The lemmatizer reduces words to their based form to simplify
the analysis: Plurals are lumped under their singulars, and conjugated forms are lumped under their
infinitive.

If you have defined a main property (in the example below, age of respondents), results are split
according to this main property.

This table also presents statistics on your lexicons’ usage rate (very low rate in the example below):
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METRICS ON USERS LEXICONS

Add Words Invariable Words Delete Words
In In In In In In

EGE Lexicons  Texts Usage Rate Lexicons  Texts Usage Rate Lexicons  Texts Usage Rate

0% 0% 0%
1317 9 0 0 0 18918 54

0% 0% 1%
18-24 9 0 0 0 18918 213

1% 0% 1%
25-34 9 1 | 0 0 18918 242

0% 0% 1%
35-44 9 0 0 0 18918 203

0% 0% 1%
45-54 9 0 0 0 18918 162

0% 0% 0%
Over 9 0 0 0 18918 67
54

1% 0% 2%
All 9 1 4 0 0 18918 382

For each lexicon type, the following numbers are calculated:
'In Lexicons' indicates the total number of words contained in each type of lexicon,
regardless the number of lexicons from the same type,
- 'In Texts' indicates the number of words from lexicons found in verbatim,
- 'Usage Rate' displays a gauge indicating the usage rate of lexicons.
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The Download Menu

@ MyProjects Dashboard Topics Waords Metrics Download Settings # Help

This section allows you to download all results in an Excel file format.

DOWNLOAD

Data Excel links
Your data stella by stella me cartney xlsx
Words Words_20110203_ 2024 xlsx
Topics Topics_20110203_2024 xlsx
lustrated Topics llustratedTopics_20110203_2024 xlsx
Top 10 llustrated Topics Top10lllustratedTopics_20110203_2024 x|sx
Texts and their Top 10 Topics TextAndTopics_20110203_2024 xlsx
Archive Archive_20110203_2024 zip
Archive 13-17 Archive_13-17_20110203 2024 zip
Archive 15-24 Archive_18-24 20110203 2024 zip
Archive 25-34 Archive_25-34 20110203 _2024 zip
Archive 35-44 Archive_35-44 20110203 2024 zip
Archive 45-54 Archive_45-54 20110203 _2024 zip
Archive Over 54 Archive_Over_54 20110203 2024 zip

You can download the following files
"Your data»: Contains all project data, i.e.,. your initial Excel data.

"Words ": Contains the list of relevant Words with their occurrence. Max and Count values are also
included.

A B C D E

1 1295 Texts

2 Word Percentage Occurrences Max Count

3 |great 9,68% 124 2 130
4 just 9,42% 122 3 145
5 |very 9.11% 118 3 136
6 |rose 9,03% 117 5 164
7 |feminine 5,80% 114 1 114
B |well 5,42% 109 2 114
9 |last 7,95% 103 3 116
10 perfect 7.49% 97 5 110
11 (favorite 7,34% 95 2 98
12 sexy 7,26% 94 2 95
13 |long 7.10% 92 2 97
14 floral 6,95% 90 2 96
15 |light 6,80% 88 2 93

Reminder:
Max: Highest number of times a word appears in one single verbatim.
Count: Total count of one word across all verbatim.
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"Topics ": Contains the list of all topics, sorted by decreasing importance.

A B
1 Topic Pertinence
2 favorite;new 4,88
3 last;long 433
4 |rose;just 4,27
5 | perfect;night 3,94
6 |rosectime 3,76
7 |feminine;sexy 3,75
& fresh.clean 3,68
9 very.feminine 3,67
10 perfect;round 3,64
11 rose;well 3,589
12 justtime 3.54
13 very:nice 3,44

"lllustrated Topics": Contains all Topics sorted by decreasing importance and, for each topic, all

related verbatim sorted by decreasing relevance.

A B c D E
1 Topic Pertinence Text Reliability
2 |favorite:new 4.88 This is my new favorite, especially for summer. | love it so much that v 2,00
3 [favorite:new 4.88 my NEW favorite! 1.58
4 favorite;new 4,88 My new favorite scent 1,58
5 |favorite;new 4,88 | love this fragrance, though I'm not a huge fan of new perfumes this he 1,58
6 favorite;:new 4.88 My new favonte fragrance 1,58
7 |favorite:new 4.88 A new favorite! 1,58
8 favorite;new 4.88 my new favontelll 1,58
9 favorite;new 4.88 my new favonte perfume. 1,58
10 [favorite;new 4.88 my new favorite 1,58
11 [favorite;new 4.88 New Favorite Frangrance 1,58
12 |favorite;new 4,88 It's my new favorite fragrance. It smells really girly and fresh. 1,06
13 |favorite;new 4,88 This is my all time favorite!l The notes are simply divine and my new g 1,06
14 |favorite;new 4,68 | bought the little roll on_. this scent is yummy! It is a new favorite__| b 1,06
15 |favorite;new 4,68 A favorite of mine that | go back to even though | try something new ez 1,00
16 |favorite;new 4,68 | never thought any perfume would take the place of Viktor & Raolf Flow 0,79
17 |favorite;new 4,68 This is my new favarite perfumel It has staying power and lasts all day 0,53
18 |favorite;new 4,68 | have worn this fragrance almost since its inception and continue to g 0,53
19 favorite.new 4.88 It's citrusy without being too overpowering and youthful, and not so sw 045
20 |favorite;new 4.88 | just received this as a sample and it's incredible. | love florals and thi 045
21 |favorite;new 4.88 I've gotta say. this is a beautiful scent. Very feminine and classy. Eas 045
22 |favorite;new 4.88 It really is one of my new favorite scents. One of my best friends had i 045
23 |favorite;new 4.68 | first received a small sample spray bottle of this, and when | put it on 0,29
24 |favorite;new 4.68 | first got a whiff of Stella from a friend. She always smelled lovely. It tc 0,26
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"Top 10 lllustrated Topics": Contains the Top 10 Topics sorted by decreasing importance and, for

each topic, a list of top 10 related verbatim sorted in decreasing relevance.

A B C D
1 Name Pertinence Text Reliability
2 [favorite;new 4,88 This is my new favorite, especially for summer. | love it so much that wher 2,00
3 favorite:new 4,88 my NEWV favorite! 1,58
4 favorite;new 4,88 My new favorite scent 1,58
5 |favorite;new 4,88 | love this fragrance, though I'm not a huge fan of new perfumes this has g 1,58
6 |favorite;new 4,88 My new favorite fragrance 1,58
7 |favorite:new 4,88 A new favorite! 1.58
8 favorite:new 4,88 my new favorite!l 1,58
9 favorite;new 4,88 my new favorite perfume. 1,58
10 [favorite;new 4,88 my new favaorite 1,58
11 favorite;new 4,88 Mew Favorite Frangrance 1,58
12 |last;long 4,33 1 just absolutely love this scent! | just wish that it lasted longer than it doe 232
13 |last;long 4,33 My only wish is that it lasted longer, it will last about 1/2 a work day. 2,00
14 last;long 4,33 | loved this when | smelled the sample. | read reviews and saw that many 1,85
15 |last;long 4,33 long lasting 1,58
16 |last;long 4,33 To be honest, while | love this scent for NOT being cloying, my only comp 1,58
17 |last;long 4,33 1 like that it seems to last for more than 2 hours. | do wish it would last a | 1,50
18 |last;long 4,33 This Eau de parfum is delicious. It is not too "floral” but is feminine and se 1,20
19 |last;long 4,33 | love this perfume and always receive compliments when | wear it. It's fres 1,06
20 last:long 4,33 Long lasting, beautiful scent. | always get compliments when | wear it, 1,06
21 |last:long 4,33 long lasting, floral 1,06

"Texts and their Top 10 Topics": Contains all verbatim qualified by a maximum of the top 10 topics
they are related to, sorted by "fp" criteria (reliability * relevance). This reports shows whether
verbatim are related to few or many topics.

A B c ] E F H I
1 o Topic 1 ip1 Topic 2 2 Topic 3 p3 Topic 4 fpa
2 Stella has just the right mix of notes to make it a truly sophisticated fragrance. ‘rose just 1,83 justvery 1.13 just.aven 1,08 just:right 096
3 feminine sweet ferninine sweet 345
41 was in the grocery store the other day when a man walked past me. He lumedast jong 1,53 light feminine 0,96 last feminine 0,81 lang little 087
& This is my cumant favarite scent. i is elegant, smooth, and faminine. It is also alight feminine 1,10 faminineelegant 1.06 well light 0,63 light. strong 061
6 This Eau de parfum is delicious. It is not toa “floral” but is femnine and sexy. i lastlong 5.20 [ast feminine 3,08 last flocal 2,66 last. sexy 264
7 love this fagrance SO much. Tatally sensual. Lasts all day. The rollerballs are very last 3.26 last. sensual 1.34 very.sensual 125
B 1 think this maybe my signaturs ragrance. | receive tha most compliments on m wear, most 339
9 I've bean a fan of this scent since it came out. | Gan rave enough about it | get wear,woman 1,18 wear time 1,02 wear, even 1,01 time even 0,90
1D_ My teenager fell in love with this scent and demanded we buy it. fm glad | did? R ferninine sophisticated 2,42 feminine work 1,06 work, wonderiul 0,69 feminine wondarful 067
11 sexy, sophisticated sexy,sophisticated 422
12 Great floral rose scent. it does not stay on as much as | would like it too. Goad rose well 2.37 good great 1.6 rose.great 1,84 rose floral 187
13 New Favorite Frangrance favanite new 774
14 Sexy, feminine, but not flowery ar overpawering feminine sexy 2,97 feminine overpawering 1,42 feminine fiowery 1,37 sexy overpawering 0,90
1 sexy, versatile, feminine feminine sexy 58
16 Two speays warth of this eau de parfum lasts me all day without feeling like an i very feminine 1,57 verylast 1,33 verylight 1,18 verysexy 104
17 Sexy. By far my favoite favarite sexy 297
1B feminine, sexy, intiiguing feminine;sexy 58
18 1 had been in search of s new perfume when | saw this one. After reading some very,nice 1,82 very;strong 127 strong nice 1,03 very,pretty 103
20_this is the kind of product you buy once and keep buying it for very long timel tevery long 2,14 time long 2,10 very time 1,69 very subtle 134
21 1 bought this fragrance for my fiancee's bisthday. When | was in Sephora | was u just;sephora 2,39 great;sephora 147 just very 1,19 sephora;beautifu 116
22 Such 2 beauliful, fresh & subtle smelling perume! Tresh smell 1,40 beautiful subtle 1,33 resh;subtle 1,26 smell beautiul 1,00
23 Stefla "ol her groove on” when she made this fiagrancel Love ifl Soft enough to enough strong 2,94 enough;soft 1,87 ensugh flowery 1,56 strong soft 129
24 Supisingly sexy and edgy floral Toral sexy 452
25 This rose scent has an incredible warm creaminess that is hard to describe. Wi rose; most 6,10 rose;smel 5,76 rose;amber 4,84 rose first 440
26 I's the best perume Ive tied ater Light Blu¢ from DG wiel ight 333
27 it lasts for almost the whole day, not 1o sweet, not 1o bitter, for day and night. | perfect;night 312 perfect sweet 128 last swest 1,25 perfoct last 123

"Archive»: Zip file containing all previously listed files. It also includes the topics Widget. This zip file
can be emailed as any other zip file. .

If you have defined a main property, the zip file also contains files and the Widget pertaining to your
main property.

& B Archive 20110203 2030.zip - ZIP archive, unpacked size 1 120 330 bytes
Name B Size Packed Type Modified
Folder
assets Folder

@ llustratedTopics_13-17_20110203_2030.xisx 10774 10045 Feuille Microsoft Office Excel 03/02/2011 2045
ElustratedTopics_18-24_20110203_2030.xisx 66085 65279 Feuille Microsoft Office Excel 03/02/2011 2045
) lustratedTopics_25-34_20110203_2030.xlsx 86635 85779 Feuille Microsoft Office Excel 03/02/2011 2045
) llustratedTopics_35-44_20110203_2030.xlsx 65083 64272 Feuille Microsoft Office Excel 03/02/2011 2045
) llustratedTopics_45-54_20110203_2030.xlsx 51509 50839 Feuille Microsoft Office Excel 03/02/2011 2045
.;i]]"UStlElEdTDpI(571011020372030 adex 211549 210024 Feuille Microsoft Office Excel 03/02/2011 20:45
Eﬂ]\\ustratEdTnplzsﬁUvErﬁSﬂ)GllUllEleﬂ.x\sx 17303 16503 Feuille Microsoft Office Excel 03/02/2011 20:45
@ TetAndTopics 20110203 2030.xsx 128458 128053 Feulle Microsoft Office Excel 03/02/2011 2045
| Topl0lllustratedTopics_13-17_20110203_2030 xlsx 7496 6769 Feuille Micrasoft Office Excel 03/02/2011 2045
| Topl0lllustratedTopics_18-24_20110203_2030xisx 12967 12229 Feuille Microsoft Office Excel 03/02/2011 2045
| Topl0lllustratedTopics_25-24_20110203_2030:xisx 12052 12311 Feuille Microsoft Office Excel 03/02/2011 2045
(| Topl0lllustratedTopics_35-44_20110203_2030:xisx 12158 11421 Feuille Microsoft Office Excel 03/02/2011 2045
] Topl0lllustratedTopics_45-54_20110203_2030:xlsx 11366 10631 Feuille Microsoft Office Excel 03/02/2011 2045
EJTDplﬂﬂ\uslratEdTDpl(SﬁZUllUZ(B’ZﬂSU xlsx 14121 13371 Feuille Microsoft Office Excel 03/02/2011 20:45
@]Tnplﬂl\\ustratedTnp|csﬁOverﬁSAlelUlUEjUiﬂ Xlsx 7367 6632 Feuille Microsoft Office Excel 03/02/2011 20:45
@ Topics_13-17_20110203_2030.1lsx 9281 8536 Feuille Microsoft Office Excel 03/02/2011 2045
| Topics_18-24_20110203_2030.xlsx 33746 32516 Feuille Micrasoft Office Excel 03/02/2011 2045

"Archive XX ": Zip file containing all previously listed files for value XX of main property.
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Settings

@ MyProjects Dashboard Topics Waords Metrics Download Settings # Help

This menu enables you to change settings.

For example, you have the ability to change the number of words, the categories of words and load
your own lexicons.

Determine the number of words for your analysis

To change the number of words, enter new number as shown below (here, changed to 250):

Words

Default value is 100.
Note:

The more words you add above 100, the longer the computation.
Changing the number of words does not debit your account.

Refine your analysis using word category tools

Eaagle Online provides you with tools to refine your text analysis. You can filter in or filter out
specific categories of words, depending on your needs:

e Stop word: Stop words are articles, pronouns, etc., i.e., very common words that do not help
qualify the content and instead tend ‘clutter’ the analysis. As a result, they are excluded by
default (‘out’ box is checked). We recommend leaving this box checked.

e Numeric: Numbers are excluded by default (‘out’ box is checked). Uncheck this box if there are
numbers in the verbatim and those numbers are relevant for your analysis.

e Verb: By default, Eaagle does not exclude verbs. By checking the ‘out’ box you are removing
verbs from your analysis (infinitives and conjugated). This can be helpful when analyzing very
important quantities of verbatim. The risk is it can hide words that are both verbs and nouns
(e.g. ‘process’, ‘move’, ‘clear’), hence potentially removing important information. Click 'in' if you
want to force the detection of Verbs.

e Adverb: Check the ‘out’ box if you want to remove adverbs from the analysis . Click 'in' if you
want to force the detection of Adverbs.

o Adjective: Check the ‘out’ box to remove adjectives from the analysis. Click 'in' if you want to
force the detection of Adjectives.
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e Proper noun: Check the "in" box to make sure proper nouns are detected. Proper nouns can
include people’s names as well as company names, locations names and industry jargon/buzz
words.

Click "in" or "out" in the corresponding category to filter words by categories: In the example below,
only adjectives will be detected.

Words

Mumber of words: (100 |
Category In Out
stop word [] [+
numeric Ll ™~
noun O ~
verh O ]
adverd L] 1
adjectif ] L]
proper noun ] 1

Note: As mentioned above, some words belong to various categories. For example: "Last" is both a
verb and an adjective."Being" is a verb, a noun and an adjective. In order to avoid bias, Eaagle Online
lets you to decide whether you want to keep or remove specific words from your analysis. For
example, if you check both the adjective ‘in” box and the verb ‘out’ box’, "being" will appear if it is in
the verbatim.

Filter words with your own lexicons

Lexicons enable you to add, remove or group words and expressions. Although you do not need
lexicons to analyze verbatim with Eaagle Online, lexicons can enrich your analysis, and in some cases
they are actually recommended, for example to group synonymes.

There are 4 types of Lexicons: ADD, INVARIABLE, DELETE, SYNONYMS.

Create an ‘Add’ type lexicons

ADD lexicons enable you to include particular words or expressions, even though they would not
have been considered to be relevant by standard analysis, typically, brand names, proper nouns,
company names, etc.

To create an ADD lexicon: Create a text file (.txt) file, type the word(s) or expression(s) you want to
add (each word or expression on one line, without space at the end of line.
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In the below example, we created an “Add” lexicon with three words: "katy perry", "madonna" and
"black eyed peas". These will appear in the words list if they appear in at least once across the
verbatim.

aty perry|
adonna
black eyed peas

ADD lexicons are not case sensitive: if "KAtty Perry" or "maDOnna" appears in one verbatim, "katy
perry" and "madonna" will appear in words list.

Create an ‘Invariable’ type lexicon

INVARIABLE lexicons are useful to detect words with a particular spelling that may be lemmatized,
i.e. altered to a different form, if not included in an invariable lexicon. For instance, the word
’Spelling’ may be lemmatized and become "spell" (its base verbal formal), and as result ‘Spelling” will
not be shown in the words list. To prevent this, include "spelling" as an invariable lexicon to ensure
that it will appear as such in the words list.

To create an INVARIABLE lexicon, create a text file (.txt) file: Type in the word(s) or expression(s) you
want to be invariable on one line (without space at the end of line).

INVARIABLE lexicons are not case sensitive.

Create a ‘Delete’ type lexicon

DELETE lexicons enable you to remove particular words or expressions from your analysis, even if
they are showing up in the first place. DELETE lexicons are generally used to remove words that are
excessively central and frequent in verbatim and therefore "hide" weaker signals. For example, if
you analyze verbatim from a product testing survey, it is recommended to include the brand’s and
product’s names in a ‘Delete’ lexicon: You will thus ‘make way’ for the actual feedback about the
test. Tip: To know which words to include in a ‘Delete’ lexicon, look closely at the words appearing in
the top 10 topics list: A word appearing in more than four of the top 10 topics is a good candidate to
being included in a ‘Delete’ lexicon.

To create a DELETE lexicon, create a text file (.txt) file: Type in the word(s) or expression(s) you want
to delete on one line (without space at the end of line).

DELETE lexicons are not case sensitive
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Create a ‘Synonym’ type lexicon

SYNONYM lexicons enable you to group words that you consider to be synonyms. This is a very
helpful feature. For example, in an employee feedback survey, some words used by employees in
their responses mean the same thing and hence should probably be included in a ‘Synonym’ lexicon.
For example the company name (e.g. Caterpillar), its acronym or ticker symbol (CAT), and the words
‘we’ and ‘company’.

A SYNONYM lexicon is a text (.txt) file: Type any word or expression you want to group with each
other as shown below, on one line. The commanding word -here ‘car’- should be placed first on the
line, the synonym —automobile- being placed at the end of the line. The commanding word and its
synonym must be separated with semicolon ";". There must be no space before and after the
semicolon, nor at the end of line. In the example shown below, the words ‘automobile’, ‘suv’ and

‘van’ are all synonyms of ‘car’.

car;automobile
car;suv
car;wvan

SYNONYM lexicons are not case sensitive.

Other tips and tools about lexicons

If a word is both in an ‘ADD’ and in a ‘DELETE’ lexicon, it will appear in the words list if it is mentioned
in at least one verbatim. In other words, ADD is stronger than DELETE, i.e., ‘commands’ over DELETE.

To add a new lexicon, click on e and attach your text file. If your file bears the same
name as an existing lexicon file, it will deleted and replace that existing file.

Delete

@

To delete a lexicon, click on ®- . Caution: You cannot to restore a deleted lexicon file.

To download a lexicon, clickon "=~ in front of the lexicon: the download will start immediately.

To activate a lexicon, choose the type of lexicon (Add, Invariable, Delete, Synonym) and click on

Launch Eaagle

Note: This will not debit your account.
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To de activate a lexicon, choose None in the list and click on . Note: This will not debit
your account.

Lexicons - Example

» Words contained in the "eaagleADD.txt" lexicon will be added;

» Words contained in the "EaagleDELETE.txt" lexicon will be removed;

» Words contained in the "eaagleINV.txt" lexicon will appear as they are spelled in the lexicon
file;

> "EaagleSYN.txt" will be used as a synonym lexicon and words will groups as synonyms
according to the lexicon.

Lexicons

Filename Type Delete

Add

L.) eaagleADD. bt

() EaagleDELETE txt Delste -

() eaaglelNV txt Invariable

©© ©©

(/) EaagleSYN.txt Synonym
il

Add new Lexicon |
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Manage your Eaagle Online Account

You may manage your account by clicking on this icon, located on the top right of the screen or

Horme

oM

on the administration section in the left part of the main menu

Account home page

Account home page shows:

- The available balance of your account: in the following case, 12,509 Words
- Your edition: TRIAL in the following case
- The 10 latest debits or credits on your account: debits relate to projects. Debits mention

projects name and dates.

* E a a gl e “EEaagle nsize Logout Help [

Home Take a Tour Examples Q&A Plans & Pricing Contact Us
Home - - TRIAL Edition

Available Balance : 12,509 Word(s)

The 10 lastest events on my account

doc@eaagle.com 5/14/2011 12:32:39 PM Obstacles to implement future strategy xlsx 25,457 (1] 12,509 Debit
doc@eaagle.com 6/14/2011 12:30:59 PM stella by stella mc cartney.xlsx 10,754 ] 37,966 Debit
doc@eaagle.com 6/14/2011 12:28:49 PM U5 president priorities.xls 1,280 (1] 48,720 Debit
doc@eaagle.com 6/14/2011 12:21:36 PM TRIAL-Initial Edition 0 50,000 50,000 Initial
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The “My Account” Menu

f.1i- Account

My projects

Click on “My projects” to reach your projects or create a new project.

Refill My Account

This option is applicable to PROFESSIONAL and CORPORATE accounts.
It enables you to order additional words when your account requires a refill.

If you are a designated user in a CORPORATE account, you can send a request for refill to Account
Administrator when needed. When doing so, your Account Administrator received the request by
email.

In TRIAL edition, you will be invited to upgrade your account to PROFESSIONAL or CORPORATE. (See
“Manage Account Settings”)

My Orders

This item enables you to access your previous orders. You can reach this screen if you are the
account Administrator.

i Pen a Lorporate Accoun pPen a Proe esiona ccoun
1 pending order(s 0 C te A t 0 Prof 1A t

Number of Relevant ~ Amount [before  Amount (after Modi
Number of Relevant ~ Amount (before  Amount [after Pay ify Delete

Information Order Date Paid Payment Date Edition

Words tax} tax)

6/14/2011 5:15:57

o Profesional 15000 35.90UsSD 35.90USD Pav Delete

Upgrade

InitialEdition gﬁ#zon 5:14:36 6/14/2011 5:14:36

oM Trial 50000 0.00 0.00

When an order has a mention « Pay », it means it has not been validated by Eaagle yet,.

To do so, click on Pay or contact your Eaagle Sales rep (sales@eaagle.com ).
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At this stage, you may cancel the order by clicking on the “delete” link.

When you create an order, you get an email confirmation as well as your Eaagle Sales rep.

If you are a user of a CORPORATE Account, you will not reach this screen: you will be able to send a
request for refill to your internal Administrator. As soon as you request for a refill, your
Administrator is notified be email.

My Account History

This item enables you to access and download all events (debits and credits) on your account since it
was activated.

Manage Account Settings

Tab 1: select Edition
Select the edition: Corporate in the following example.

Customer - TRIAL Edition [ Mandatory fieid
Please fill the form. {*) means field is mandatory.
Edition | Administrator | Company || Customization

Edition :| Corporate |E|

You can upgrade edition, not downgrade.

When you upgrade edition, you will receive a request for payment by email. As soon as payment is
done, or as soon as Eaagle Sales Department has validated the payment / order, your account is
credited: you get notified by email when your account is credited.
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Tab 2: enter Administrator information

Customer - TRIAL Edition [*Mandatory field
Please fill the form. (*) means field is mandatory.
Edition || Administrator | Company | Customization

Email (*) :|doc@eaagle.com
First Name :|George Name (%} : SMITH
Password (%] :[ssssss Do not change password
Password (check) [®) :|ese==s
Phone :|(224) 552 00 20 Fax :
Language : English E

Notes:

- (*) means the field is mandatory.
- Email cannot be changed.
- You may keep the existing password by clicking on “Do not change password”.

Tab 3: enter Company'’s information

Customer - TRIAL Edition [* Mandatoryfield
Please fill the form. (*) means field is mandatory.
Edition | Administrator | Cumpanv| Customization

Company (*) - Eaagle Group -

Mail Address () -
Al Address (%) © (555 E Wisconsin Ave, Suite 216

Zip Code (*) : 60045 CIW. 32 | Lake Forrest, IL
Country (*) - UNITED STATES [~

Intraco VAT Number if applicable :

Notes:

- (*) means the field is mandatory.
- For European companies, please enter VAT number.

Tab 4: customize your application with your logo
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Customer moi - CORPORATE Edition [* Mandatory field
Please fill the form. (¥*) means field is mandatory.

Administrator | Company | Customization

Link to your logo (max.=300xE0pixels)) : http://www.eaagle.com/eal/logos/mylogo.gif

Link to your web site : http-/fwww.mycompany.com

Logo will appear on all Eaagle Online screens on the top left in place of the Eaagle logo.
Note:

- Logo image should not exceed 300 * 380 pixels.

IMPORTANT: DO NOT FORGET TO S AFTER YOU HAVE
UPDATED INFORMATION.

Manage Users

This option is active for CORPORATE accounts only. It enables to create additional users on the same
account. You can create up to 9,999 users at no extra charge.

To create a user, log as account administrator and fill the following form:

Email (*) :

First Name : Name (%)

Password (%) :
Password (check) () -
Phane : Fax :
Language :|English [~]

As soon as you have filled this form, the user will be notified by email.

IMPORTANT: DO NOT FORGET TO =l AFTER YOU HAVE
CREATED OR UPDATED USER INFORMATION.
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General Questions

What is Eaagle Online?

Eaagle Online is a web-based service designed to let users rapidly analyze large amounts of free text
data e.g. text comments, customer feedbacks (CRM, Help Desk ...), answers to open ended questions,
tweets, forum contents, blogs or articles.

EOL is the quickest, easiest and cheapest way to rapidly and objectively analyze unstructured data.

Just load your verbatim in Excel in EOL, and see the results at once!

Who should use Eaagle Online?

Eaagle Online users are those professionals dealing with a lot of free text data in their work:
Marketing, HR, Communication professionals, Consultants, Researchers and Academics.

What are Eaagle Online's benefits?

e Speed: Get results within seconds. No prep required, no need to create lexicons categories,
dictionaries... Just load your raw data, click and get results!

e Objective and unbiased (no predefinition)

e Results are visual to facilitate analysis and share them easily

e (Cost optimization: Pay per use

¢ No maintenance fee

e Flexible: Run Eaagle Online ‘as is’ (Personal and Enterprise plans) or integrate it in your online
platform (Ultimate Plan).
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How does Eaagle Online work?

Three easy steps:

1. Gather your full text data in an Excel (2003/2007/2010) sheet
2. Load the Excel file into Eaagle Online

3. Click and see the results

Eaagle Online automatically reads your full text data, extracts relevant words and identifies topics.

See the results on the Eaagle Online dashboard with a wealth of features: Lists, pie charts, word tags,
widget...

All results are downloadable.

What are Eaagle Online's outputs?

e A one-page summary dashboard with main topics, most relevant words and charts (The
Dashboard)

A detailed list report of all topics with associated verbatim, sorted by relevance

A list of all keywords sorted by occurrence

An interactive widget displaying the top 10 topics and corresponding verbatim

A dedicated download area for all results (MS Excel format)
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Functional Questions

How are topics and words identified by Eaagle Online?
Eaagle Online selects the most relevant words, both common and rare, and groups them into topics
according to three core guidelines:

1. Identify each word’s occurrence and weight, counting the number of times it appears across all
verbatim.

2. Determine each word’s proximity with regards to all other words

3. Compute an optimal keywords list to reveal primary, and secondary themes as well as weak
signals.

Eaagle Online regards a word as series of characters bordered by spaces, without referring to pre-

existing semantic dictionaries.

In order to remove non-significant items, Eaagle Online processes verbatim with a proprietary
“lemmatizer” that reduces words to their base form (i.e.: reduce plurals to singular).

Eaagle Online also removes stop words (e.g. ‘of’, ‘at’, ‘no’, ‘not’, ‘on’, etc.). Proper nouns are not
shown by default; they can be identified, however, if the appropriate option has been selected in the
Settings.

Once individual words have been identified, Eaagle Online analyzes words by groups and determines
the most relevant groups among all verbatim to reveal themes. Eaagle Online also identifies the most

relevant verbatim for each groups.

Note: The default word count selection for analysis is set at 100 words. This default value is not a
limit set in calculation, only in presentation. Users can set preferences to any word count limit.

What languages are supported?

All Latin-based languages can be analyzed, including English, German, French, Spanish, Italian and
Portuguese.

Eaagle Online does not currently support Asian languages, Greek, Arabic or Russian.

Copyright Eaagle 2010-2015 R8 Page 35



How are plurals handled?

To prevent redundancies, Eaagle Online automatically groups together plurals and singulars.

How are conjugated verbs handled?

To prevent redundancies, Eaagle Online automatically groups conjugated into their infinitive.

How are proper nouns handled?

Proper nouns are not showing by default.

Yet they can be identified, if the appropriate option section has been selected in the Settings.

What are the scientific concepts underlying Eaagle technology?

Eaagle Online is based on Eaagle SDK.

An underlying principle of Eaagle mathematics is that the true wealth of information is found in the
links between words and expressions, and not in semantic pre classification.

Eaagle Online radically differs from semantic approaches. Topics are identified based on proprietary

algorithms that differentiate Eaagle Online from traditional semantics-based text mining systems:

* No lexicons nor predefined dictionaries/categories are required; neither prep nor ontological
maintenance are required. ‘Semantic bias’ is removed from the analysis.

¢ Weaker signals become visible

¢ Unexpected relations appear spontaneously to reveal undetected, potentially vital pieces of
information
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What qualitative sorting possibilities are in Eaagle Online?

Qualitative sorting is easy in Eaagle Online. Topics and words can be easily compared and sorted
according to structured criteria using drop down lists, i.e. age, location, gender, etc.

In order to activate this functionality, you need to determine a "Main Property" when uploading your
data. In the following example, AGE is defined as the Main Property.

Select Columns

Column Title Type

1 = eroatm |-

Mone
Werbatim

(o oo
A

Once Eaagle Online has processed your data, you are able to see/sort results according to your main

property, as well as compare those results to all verbatim.

In the download section, Eaagle Online will automatically prepare a breakdown of results according
to the main property.

Below example: breakdown of results by AGE

Archive Archive 20110207 2006.zip

Archive 1317 Archive 13-17 20110207 2006 zip
Archive 18-24 Archive 18-24 20110207 _2006.zip
Archive 25-34 Archive 25-34 20110207 2006 zip
Archive 35-44 Archive 35-44 20110207 _2006.zip
Archive 45-54 Archive 46-54 20110207 2006 zip
Archive Over 54 Archive_Over_&4 20110207 _2006.zip
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Technical Questions

Is there a particular format for Excel spreadsheets?

Verbatim should be located in one Excel column.
Other columns are regarded as properties by Eaagle Online.
First row is regarded as the header.

You can find examples of files by clicking on the following link:
http://www.eaagle.com/eol/help/en/examplesenglishlanguage.zip

Can Eaagle Online be integrated with other software systems or services?

Yes. Eaagle Online can be integrated as an embedded service in other services or software.

For more information, please contact us at sales@eaagle.com .

Can I use Eaagle Online with survey software and on line services?

Yes, assuming that these solutions supports open ended questions to collect free text data and
provide results in Excel or CSV format, which is most often the case.

Click here to find a list of survey software and services available on the market. Please note that this
list is given for illustration purposes only, and it does not mean that Eaagle specifically recommends
one or all of these products. This list is not comprehensive: Other solutions exist on the market.

Can I analyze unstructured data coming from other systems, such as ERPs,
email systems or MS SharePoint...?

Yes, provided that the data can be exported and/or converted into the Excel format, which is usually
the case.

When exporting data for analysis in Eaagle Online, please make sure that the UTF-8 format is
selected.
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We suggest that send us a sample data file should you experience difficulties using Eaagle On Line:
support@eaagle.com .

Can I analyze the content of documents in formats other than MS Excel, such
as MS Word, PDF, PowerPoint, HTML...?

Not with Eaagle Online.

Yet these documents can be analyzed using Eaagle’s leading text mining client software, Full Text
Mapper Advanced Version.

For more information, go to Eaagle Full Text Mapper datasheet or view videos of FTM

Or contact our sales department at: sales@eaagle.com .

Are there limitations in terms of data load/quantity to be analyzed with
Eaagle Online?

In theory there is no limitation. The quantity of data is only limited by your Eaagle Online credit
availability.

Yet, the Eaagle Online online solution was voluntary limited to 37,000 verbatim per analysis.

This limit can be pushed if necessary. In some cases, a dedicated infrastructure may be required for
analyzing larger amounts of text data.

For more information, contact us at: sales@eaagle.com .
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Glossary

Main Property
The Main Property enables you to perform Qualitative Sorting, in order to compare topics and words
using structured criteria such as age, location, gender...

In order to activate this functionality, you need to determine a "Main Property" when uploading your
data. In the following example, AGE is defined as Main Property.

Select Columns

Column Title Type
1 TEXT M
z > |-

Mone

Werbatin
(o s
A

Topic
A ‘Topic’ is a group of relevant words that most often appear together across verbatim, thus forming
a theme or topic.

"Relevance”
Relevance of a topic is the relative importance of this topic as compared to all other topics identified
across verbatim.

"Reliability”
The reliability of a verbatim vs. a topic is a relative value indicating to what extent the verbatim best
represents the topic.

"Maxll
Highest number of times a word appears in a verbatim

"Count”
Total count of a word across all verbatim s

"Texts"
Total number of verbatim in which is a word appears at least once

llfpl'
‘fp’ for a verbatim is a sorting value calculated as follows: (fp = verbatim reliability * topic relevance)
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Relevant Word

Relevant words are those words identified that best represent the content of verbatim. Relevant
words can be frequent or rare: Rare relevant words do not appear frequently overall but only in a
limited number of verbatim where they are central (i.e., frequent in a limited number of verbatim
and not present otherwise.

Eaagle Online includes standard text mining tools and features, such as stop words removal and
lemmatization. Tools words (‘and’, ‘in’, ‘out’, ‘by’, ‘or’, ‘of’, ‘the’...) are automatically excluded from
the analysis, as well as numbers The lemmatizer reduces words to their based form to simplify the
analysis: plurals are lumped under their singulars, and conjugated forms are lumped under their
infinitive.

Verbatim
A verbatim is a series of words forming one or multiple sentences. Please make sure that there is
only one verbatim per Excel cell to ensure optimal analysis with Eaagle Online properly.

Widget
A ‘widget’ is a graphical, interactive presentation of the topics.
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